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EUGENE CITY COUNCIL AGENDAEUGENE CITY COUNCIL AGENDAEUGENE CITY COUNCIL AGENDAEUGENE CITY COUNCIL AGENDA    
May 27, 2015May 27, 2015May 27, 2015May 27, 2015     

 

12:00 PM    CITY COUNCIL CITY COUNCIL CITY COUNCIL CITY COUNCIL WORK SESSIONWORK SESSIONWORK SESSIONWORK SESSION    

        Harris HallHarris HallHarris HallHarris Hall    

        125 East 8125 East 8125 East 8125 East 8thththth    AvenueAvenueAvenueAvenue    

        Eugene, Oregon 97401Eugene, Oregon 97401Eugene, Oregon 97401Eugene, Oregon 97401    

    

 
 

Meeting of Meeting of Meeting of Meeting of May 27, 2015May 27, 2015May 27, 2015May 27, 2015; ; ; ;     

Her Honor Mayor Kitty Piercy PresidingHer Honor Mayor Kitty Piercy PresidingHer Honor Mayor Kitty Piercy PresidingHer Honor Mayor Kitty Piercy Presiding 

 

CouncilorsCouncilorsCouncilorsCouncilors 

George Brown, President  Pat Farr, Vice President 

Mike Clark    George Poling 

   Chris Pryor    Claire Syrett  

   Betty Taylor    Alan Zelenka 
 

 
 

CITY COUNCIL WORK SESSION 
Harris Hall 
 
12:00 p.m. A. WORK SESSION: 

Community Events and Travel lane County Update 
 
1:00 p.m. B. Committee Reports and Items of Interest from Mayor, City Council and 

City Manager 
 
*time approximate 

 
 
The Eugene City Council welcomes your interest in these agenda items.  This meeting location is wheelchair-
accessible.  For the hearing impaired, FM assistive-listening devices are available or an interpreter can be provided 



 

Eugene City Council Agenda May 27, 2015 

with 48 hours' notice prior to the meeting.  Spanish-language interpretation will also be provided with 48 hours' 
notice.  To arrange for these services, contact the receptionist at 541-682-5010.  City Council meetings are telecast 
live on Metro Television, Comcast channel 21, and rebroadcast later in the week.   
 
City Council meetings and work sessions are broadcast live on the City’s Web site.  In addition to the live broadcasts, 
an indexed archive of past City Council webcasts is also available.  To access past and present meeting webcasts, 
locate the links at the bottom of the City’s main Web page (www.eugene-or.gov). 
 
El Consejo de la Ciudad de Eugene aprecia su interés en estos asuntos de la agenda.  El sitio de la reunión tiene 
acceso para sillas de ruedas.  Hay accesorios disponibles para personas con afecciones del oído, o se les puede 
proveer un interprete avisando con 48 horas de anticipación.  También se provee el servicio de interpretes en 
idioma español avisando con 48 horas de anticipación.  Para reservar estos servicios llame a la recepcionista al 541-
682-5010.  Todas las reuniones del consejo estan gravados en vivo en Metro Television, canal 21 de Comcast y 
despues en la semana se pasan de nuevo.   

 
  

For more information, contact the Council Coordinator at 541-682-5010, 

or visit us online at www.eugenewww.eugenewww.eugenewww.eugene----or.gov.or.gov.or.gov.or.gov. 
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Travel Impacts 

2014p 

Total  

Lane County 

East  

Lane County 

West  

Lane County 

Visitor Spending 

Other Travel* 

Total Direct 

Spend 

$609.9 million 

$239.6           

$849.5 million 

 

 

 

$727.4 million 

 

 

 

 

$122.1 million 

 

Total Taxes $31.05 million $27.62 million  $3.43 million 

Employment 9,770 8,020 1,750 

Source: Dean Runyan Associates, *Other includes resident air and ground travel impacts for travel to other Oregon destinations, and travel agencies.  

Visitor Spending Impacts 
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Source: Dean Runyan Associates 

  2014p Visitor Spending 

Food Service  
$179.5  29% 

Food Stores  $65.2  
11% 

Accommodations  
$112.3  18% 

Retail Shopping  
$93.7  15% 

Arts, 
Entertainment, & 
Recreation  $83.2  

14% 

Local Trans. & Gas  
$76.0  13% 

Spending By Type of Commodity ($Millions) 

-3-

Item
 A

.



Source: Dean Runyan Associates 

2014p Person Overnights 

(Millions) 

Hotel, Motel  1,802  
23% 

Private Home  4,604  
60% 

Other  1,320  17% 
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Spending By Type of Lodging ($Millions) 

Source: Dean Runyan Associates 

  2014p Visitor Spending 

Hotel, Motel B&B  
$251.5  41% 

Campground  
$35.4  6% 

Day Travel  $153.4  
25% 

Private Home   
$160.2  26% 

Vacation Home  
$9.4  2% 
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 $4,000,000  

 $4,500,000  

 $5,000,000  

 $5,500,000  

 $6,000,000  

 $6,500,000  

 $7,000,000  

 $7,500,000  

 $8,000,000  

 $8,500,000  

FY04 FY05 FY06 FY07 FY08 FY09 FY10 FY11 FY12 FY13 FY14 

 $5,095,869  

 $6,016,364  

 $7,229,995  

 $6,273,289  

 $6,879,677  

 $7,242,202  

 $7,519,298  

 $8,282,726  

Room Tax Collections by Fiscal Year 

Total TRT Collections 
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Eugene TRT Share 

 $-    

 $500,000  

 $1,000,000  

 $1,500,000  

 $2,000,000  

 $2,500,000  

 $3,000,000  

 $3,500,000  

 $4,000,000  

 $4,500,000  

FY04 FY05 FY06 FY07 FY08 FY09 FY10 FY11 FY12 FY13 FY14 

 $1,298,848  

 $1,485,703  

 $1,772,968  

 $1,678,566  

 $1,518,030  

 $1,658,169  

 $1,686,458  

 $1,747,282  

 $1,898,465  

FY04  $ 2,742,012  

FY05  $ 2,876,024  

FY06  $ 3,136,485  

FY07  $ 3,529,159  

FY08  $ 3,742,933  

FY09  $ 3,543,640  

FY10  $ 3,204,731  

FY11  $ 3,500,579  

FY12  $ 3,560,301  

FY13  $ 3,688,707  

FY14  $ 4,007,870  

Totals By Year 
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FY15 YTD TRT 

Through March: 

 

Eugene  +13.61% 

Springfield +14.39% 

Florence  +12.80% 

Cottage Grove +  6.60% 

“All Other” +10.96% 

Total   +13.19% 
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  FY14 Market Share 

TRT Collections/Lodging Revenues 

Source: Lane County 

All Metro 76.8% 

Coastal 13.4% 

Willamette 1.2% 

South 4.8% 

McKenzie 3.0% 

Central Non-Metro 0.7% 

Eugene 48% 

Springfield 28% 

Florence 8% 

Cottage Grove 
3% 

Other 13% 
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FY14 TRT Distribution 

Gross Estimates/No Admin Fees Deducted. Cities: $3,368,812  Marketing: $2,697,167  Capital: $2,216,747  Total Distribution: $8,282,726 

Capital - 
Fairgrounds  

$1,923,097  23% 
Capital - Florence 

Event Center  
$190,000  3% 

 
Capital - Other 
Cities Share  
$103,650  1% 

Marketing - Travel 
Lane County  

$1,888,017  23% 

Marketing - 
Tourism Grants  

$269,717  3% 

Marketing - LCH 
Museum  $269,717  

3% 

Marketing - Rural 
Cities  $269,717  

3% 

Eugene   
$1,898,465   

23% 

Springfield  
$1,078,461  13% 

Florence  
$284,864  4% 

Cottage Grove  
$107,023  1% 
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Travel Lane County 

    

 

Mission: Increase overnight visitors 

 
  

 Position Eugene, Cascades & Coast as a 

preferred travel destination for leisure, 

conventions, and sporting events.  
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Travel Lane County 

• Incorporated in 1980 

• Formed as a TRT Investment Tool 

• Mission is to increase overnight visitors 

• At Industry request, TRT raised  

    2 points in 1993, TLC receives  

    2.1 points, 23%, of TRT from County.  
 

• 30 voting, 9 advisory member board    

    geographic and industry categories. 
 

City of Eugene:  

• Councilor George Poling, Renee Grube, Tim 

Doll/Cathryn Stephens 
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Tourism Marketing 

Distribution Channel 

Regional Programs 

Travel Lane County 

Travel Oregon 

VISITORS 

Chambers:  
Eugene, Springfield, 

Cottage Grove, Creswell, 

Coburg, Junction City, 

McKenzie River, 

Oakridge-Westfir, Fern 

Ridge, Florence 

Local 

Business 

Chambers of Commerce 
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Our Brand Promise 
 

 

  

 

Eugene, Cascades & Coast offers 

a variety of enriching,  

authentic, approachable  

adventures for all ages  

and abilities. 
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Content Priorities 

Interests 

Outdoor Adventures 
Hiking, Cycling/MB, Rafting, Fishing, Running, 

Dune Buggies, Sandboarding, Golf, Snow/Skiing, 

GeoCaching, Water Sports (kayak, sail, ski, etc.) 
 

Culinary & AgriTourism 
Wines, Craft Beer, Trails, Farms, Markets, Dining 
 

Heritage/Museums 
Covered Bridges, Gold Mining, Old Town(s) 
 

Arts/Cultural/Festivals/Events 
 

Natural Wonders 
Mountains,  Trails, Trees, Waterfalls, Rivers/ 

Lakes, Birds/Wildlife, Ocean/Beach, Headlands 
 

Sports 
Court Sports, Tournaments, Adventure, Extreme, 

Track, Facilities, Participants, Production 
 

Conventions 
Association, Government, Education, Medical, 

Faith, Military, Ag, Sustainability, Facilities 
 

University of Oregon 

 

Mode/Channel 

 

Auto 

 

Air 

 

Bike 

 

Rail 

 

RV 

 

Geography 

 

Eugene & Willamette Valley 

  - Eugene 

 - Springfield 

 - UO 

 - Cottage Grove 

 - Creswell 

 - Junction City 

 - Coburg 
 

Cascades 

 - Oakridge 

 - McKenzie 
 

Coast 

 -Florence 

 -Dunes City 

 -Coastal Range  
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Florence/Coast: Beaches & Dunes, Headlands, Old Town 

Veneta/Fern Ridge: Wine Country, Fern Ridge Lake Recreation 

Eugene: Vibrant Cultural & Culinary Hub, TrackTown USA 

Springfield: Rivers, Recreation, Sports, History & Culture – esp. Murals, TT USA 

McKenzie: River, Cycling & Trail Recreation, Driftboat & Gold Heritage 

Creswell: General Aviation, Golf  

Cottage Grove: Covered Bridges, Gold Heritage, Bikeways, Wine, Aviation 

Oakridge: Mountain Biking Capital of the Northwest, hiking, camping, fishing 

Westfir:  Forest Trail Recreation, Aufderheide 

Lowell: Water Sports and Lake/Trail Recreation 

Coburg: Antiques, RV Sales/Service, Agri-Tourism  

Junction City: Agri-Tourism, Scandinavian Heritage, Classic Cars, RV Sales/Srvc 

Reinforce Community Identity on our Brand Platform 

Community Brands 
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Web Site Launch 
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Web Site Launch 
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Web Site Launch 
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Web Site Launch 
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Web Site Launch 
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Green Meetings  
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Eugene Ale Trail 
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Pedal for Pinot 
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Mike the Bike 
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Web Site Launch 
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EugeneCascadesCoastSports.org 
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EugeneCascadesCoastSports.org 
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EugeneCascadesCoastSports.org 
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TrackTown USA 
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More Good Things To Come 

-40-

Item
 A

.



Eugene City Council
Wednesday, May 27, 2015
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Travel Impacts
2014p

Total 
Lane County

East 
Lane County

West 
Lane County

Visitor Spending
Other Travel*

$609.9 million
$239.6          

Visitor Spending Impacts

Other Travel*
Total Direct 
Spend

$239.6          
$849.5 million $727.4 million $122.1 million

Total Taxes $31.05 million $27.62 million $3.43 million

Employment 9,770 8,020 1,750

Source: Dean Runyan Associates, *Other includes resident air and ground travel impacts for travel to other Oregon destinations, and travel agencies. 
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2014p Visitor Spending

Food Service  
$179.5  29%

Arts, 
Entertainment, & 
Recreation  $83.2  

14%

Local Trans. & Gas  
$76.0  13%

Spending By Type of Commodity ($Millions)

Source: Dean Runyan Associates

Food Stores  $65.2  
11%

Accommodations  
$112.3  18%

Retail Shopping  
$93.7  15%
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2014p Person Overnights
(Millions)

Other  1,320  17%

Source: Dean Runyan Associates

Hotel, Motel  1,802  
23%

Private Home  4,604  
60%
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Spending By Type of Lodging ($Millions)

2014p Visitor Spending

Hotel, Motel B&B  
$251.5  41%

Private Home   
$160.2  26%

Vacation Home  
$9.4  2%

Source: Dean Runyan Associates

Campground  
$35.4  6%

Day Travel  $153.4  
25%
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$8,000,000 

$8,500,000 

$7,519,298 

$8,282,726 

Room Tax Collections by Fiscal Year

Total TRT Collections

$4,000,000 

$4,500,000 

$5,000,000 

$5,500,000 

$6,000,000 

$6,500,000 

$7,000,000 

$7,500,000 

FY04 FY05 FY06 FY07 FY08 FY09 FY10 FY11 FY12 FY13 FY14

$5,095,869 

$6,016,364 

$7,229,995 

$6,273,289 

$6,879,677 
$7,242,202 

$7,519,298 
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Eugene TRT Share

$3,500,000 

$4,000,000 

$4,500,000 

$1,485,703 

$1,772,968 

$1,678,566 

$1,518,030 

$1,658,169 
$1,686,458 

$1,747,282 

$1,898,465 

FY04 $ 2,742,012 

FY05 $ 2,876,024 

Totals By Year

$-

$500,000 

$1,000,000 

$1,500,000 

$2,000,000 

$2,500,000 

$3,000,000 

FY04 FY05 FY06 FY07 FY08 FY09 FY10 FY11 FY12 FY13 FY14

$1,298,848 FY05 $ 2,876,024 

FY06 $ 3,136,485 

FY07 $ 3,529,159 

FY08 $ 3,742,933 

FY09 $ 3,543,640 

FY10 $ 3,204,731 

FY11 $ 3,500,579 

FY12 $ 3,560,301 

FY13 $ 3,688,707 

FY14 $ 4,007,870 
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FY15 YTD TRT

Through March:

Eugene +13.61%
Springfield +14.39%Springfield +14.39%
Florence +12.80%
Cottage Grove +  6.60%
“All Other” +10.96%
Total +13.19%
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FY14 Market Share
TRT Collections/Lodging Revenues

Eugene 48%

Florence 8%

Cottage Grove 
3%

Other 13%

Source: Lane County

All Metro 76.8%
Coastal 13.4%
Willamette 1.2%
South 4.8%
McKenzie 3.0%
Central Non-Metro 0.7%

Springfield 28%
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FY14 TRT Distribution

Capital -
Fairgrounds  

$1,923,097  23%
Capital - Florence 
Event Center  
$190,000  3%

Eugene  
$1,898,465  

Springfield  
$1,078,461  13%

Florence  
$284,864  4%

Cottage Grove  
$107,023  1%

Gross Estimates/No Admin Fees Deducted. Cities: $3,368,812  Marketing: $2,697,167  Capital: $2,216,747  Total Distribution: $8,282,726

Capital - Other 
Cities Share  
$103,650  1%

Marketing - Travel 
Lane County  

$1,888,017  23%

Marketing -
Tourism Grants  
$269,717  3%

Marketing - LCH 
Museum  $269,717  

3%

Marketing - Rural 
Cities  $269,717  

3%

$1,898,465  
23%
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Travel Lane County

Mission: Increase overnight visitorsMission: Increase overnight visitors

Position Eugene, Cascades & Coast as a 
preferred travel destination for leisure, 
conventions, and sporting events. 
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Travel Lane County
• Incorporated in 1980

• Formed as a TRT Investment Tool

• Mission is to increase overnight visitors
• At Industry request, TRT raised 
2 points in 1993, TLC receives 2 points in 1993, TLC receives 
2.1 points, 23%, of TRT from County. 

• 30 voting, 9 advisory member board   
geographic and industry categories.

City of Eugene: 

• Councilor George Poling, Renee Grube, Tim 
Doll/Cathryn Stephens
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Tourism Marketing 
Distribution Channel

Regional Programs

Travel Lane County

Travel Oregon
VISITORS

Chambers of Commerce

Chambers: 
Eugene, Springfield, 
Cottage Grove, Creswell, 
Coburg, Junction City, 
McKenzie River, 
Oakridge-Westfir, Fern 
Ridge, Florence

Local 
Business
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Our Brand Promise

Eugene, Cascades & Coast offers 
a variety of enriching, 

authentic, approachable authentic, approachable 
adventures for all ages 

and abilities.
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Content Priorities
Interests
Outdoor Adventures
Hiking, Cycling/MB, Rafting, Fishing, Running, 
Dune Buggies, Sandboarding, Golf, Snow/Skiing, 
GeoCaching, Water Sports (kayak, sail, ski, etc.)

Culinary & AgriTourism
Wines, Craft Beer, Trails, Farms, Markets, Dining

Heritage/Museums
Covered Bridges, Gold Mining, Old Town(s)

Mode/Channel

Auto

Air

Bike

Geography

Eugene & Willamette Valley
- Eugene
- Springfield
- UO
- Cottage Grove
- CreswellCovered Bridges, Gold Mining, Old Town(s)

Arts/Cultural/Festivals/Events

Natural Wonders
Mountains,  Trails, Trees, Waterfalls, Rivers/ 
Lakes, Birds/Wildlife, Ocean/Beach, Headlands

Sports
Court Sports, Tournaments, Adventure, Extreme, 
Track, Facilities, Participants, Production

Conventions
Association, Government, Education, Medical, 
Faith, Military, Ag, Sustainability, Facilities

University of Oregon

Rail

RV

- Creswell
- Junction City
- Coburg

Cascades
- Oakridge
- McKenzie

Coast
-Florence
-Dunes City
-Coastal Range 
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Florence/Coast: Beaches & Dunes, Headlands, Old Town

Veneta/Fern Ridge: Wine Country, Fern Ridge Lake Recreation

Eugene: Vibrant Cultural & Culinary Hub, TrackTown USA

Springfield: Rivers, Recreation, Sports, History & Culture – esp. Murals, TT USA

McKenzie: River, Cycling & Trail Recreation, Driftboat & Gold Heritage

Community Brands

Creswell: General Aviation, Golf 

Cottage Grove: Covered Bridges, Gold Heritage, Bikeways, Wine, Aviation

Oakridge: Mountain Biking Capital of the Northwest, hiking, camping, fishing

Westfir:  Forest Trail Recreation, Aufderheide

Lowell: Water Sports and Lake/Trail Recreation

Coburg: Antiques, RV Sales/Service, Agri-Tourism 

Junction City: Agri-Tourism, Scandinavian Heritage, Classic Cars, RV Sales/Srvc

Reinforce Community Identity on our Brand Platform
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Web Site Launch
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Web Site Launch
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Web Site Launch
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Web Site Launch
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Web Site Launch

-61-

Item
 A

.



Green Meetings 
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Eugene Ale Trail
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Pedal for Pinot
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Mike the Bike
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Web Site Launch
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EugeneCascadesCoastSports.org
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EugeneCascadesCoastSports.org
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EugeneCascadesCoastSports.org
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TrackTown USA
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More Good Things To Come
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